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Abstract 

Whenever people highlight or underline the importance of business performers, they talk about writing because it 

determines the image of the business, controls decision-making processes and influences business outcomes. Moreover, 

there is an understanding of the concept of a work environment that fosters innovation and a new business mentality so 

that officials can solve problems, capture opportunities, and foster business development and goals accomplishment, with 

acquiring Key Business Skills 1. Businessmen then get to communicate verbally and that way they can inspire their 

subordinates, generate new ideas and overall accomplish their objectives hence realizing growth in productivity, 

profitability and competitiveness in the business world. Emphasis on Practical Business Situations Include cases, in-action 

and role-play demonstrations that give practical lessons of how the business world operates. Business people rely on 

writing to share concepts, negotiate, and manage clients, co-workers and shareholders in the course of business 

transactions. Therefore, through effective mastery of non-verbal communication in business, a person’s brand, 

relationship, and overall career success will be improved. 
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Introduction 

Business English proficiency plays an important role 

in the globalised economy and applies to most 

commerce - related professions. Adaptation of 

language teaching to the needs of businessmen can 

enrich language mastering, increase interlocutors’ 

productivity, and create a chance to travel and work 

abroad. In this article, the author evaluates 

approaches to how Business English learners can be 

taught purposely to fit the business environment. 

 
Understanding the Business Context 

1. Identify Industry-Specific Vocabulary 

Business English education should therefore involve 

an appreciation of the line of business in a venture 

that one is affiliated to. In any business industry there 

is finance, marketing, IT and healthcare, every field 

or line has its language. Teachers should incorporate 

into classes, appropriate terms and phrases, thus 

enabling the learners to learn the language used in 

their various disciplines. Here are some examples of 

industry-specific vocabulary in different sectors:  

1. Finance:  

- IPO (Initial Public Offering) 

- ROI (Return on Investment) 

- Assets, liabilities, equity    

- Hedging, diversification 

2. Marketing: 

- Target audience, demographics   

- Branding, positioning 

- USP (Unique Selling Proposition) 

3. Logistics and Supply Chain: 

- Inventory management   

- Freight forwarding 

- Warehouse management   

- Lead time, transit time 

4. Information Technology: 

- Cloud computing    
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- Cybersecurity 

- Data analytics    

- Algorithm, API (Application Programming Interface) 

5. Healthcare 

-  Medical terminology (e.g., diagnosis, treatment) 

- HIPAA (Health Insurance Portability and 

Accountability Act) 

- Pharmaceutical industry terms (e.g., clinical trials) 

6. Manufacturing: 

- Production planning   

- Quality control 

- Supply chain management  

- Lean manufacturing 

7. Real Estate: 

- Property valuation   

- Lease agreements 

- Zoning regulations  

- Closing, escrow 

2. Focus on Real-World Scenarios 

Ensure that case studies, simulations, and role play 

are used appropriately to depict real business 

scenarios. This eliminates theory and allows the 

learners to develop language in the practical 

situations they are likely to come across in their 

professional fields of work such as in contract 

renewals, meetings or report writing. Such live case 

scenarios enhance skills that adapted to different 

business environments in real- life situations. Some 

examples are: 

 
1. Meetings and Negotiations 

- Discussions about the timeframe of the given 

projects and financial resources to allocate for the 

project. 

- Memo writing and managing a schedule for 

negotiation and contract signing 

- Conflict or disagreement is something that is easy 

to handle 

 

 

2. Email and Report Writing 

- Writing sales proposal or sales pitch 

- Developing a marketing report or an executive 

summary 

- Probably, the next measure is to send a formal 

apology email or a complaint email. 

3. Presentations and Public Speaking: 

- Freebie 1 Delivery of a product launch A product 

launch presentation 

- Presenting a concept to venture capitalists 

- Providing follow-up support for a training session or 

workshop 

4. Customer Service and Support: 

- Responding to customers’ complaints and or 

feedback 

- Supplying any necessary product details, or 

samples. 

- Addressing concerns with billings and /or payments 

5. Networking and Small Talk: 

- Presenting oneself at a conference or function 

- Sharing about issues about the field or even in the 

country 

- Developing acquaintance with one or the other of 

the colleagues or clients 

 
A. Building Trade Specific Capacities 

1. Enhancing Communication Techniques: 

Communication is the key component that is used in 

every aspect of our day- to- day life. It assists in 

communicating with the society or intended audience 

to get the right results. Language instruction should 

include; Clarity, Active Listening, Nonverbal 

Communication, Clear Structure, Audience 

Awareness, Tone and Style, Feedback, Cultural 

Awareness, Asking Questions, Using Visual Aids, 

Storytelling and Interrupting. In these, bear in mind 

that the following three techniques put up the most 

action. 
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Written Communication: It is through the use of 

written communication that people can easily express 

their thoughts, ideas and even messages in their 

personal and professional lives. One is also able to 

convey their intended impression to the other party in 

written words as opposed to spoken words whereby 

one may change the meaning of what is being 

conveyed. Writing is an important means of 

communication commonly used in business 

organizations to disseminate information and also 

negotiate business deals with clients, peers and other 

associates. The effective use of written 

communication in business facilitates organizational 

image, the relay of complicated information and 

fosters achievement of corporate goals. Business 

writing has the potential of making or breaking 

companies’ reputations, shape organizational 

decisions, and affect profits. This is a very crucial 

element in almost all the marketing, sales, customer 

services, and internal communication of 

organizations in presenting several insights in the 

form of persuasive propositions, brief reports, 

business letters, and e-mails, among others. Effective 

written communication can help businesses build and 

promote their brand, improve organizational relations 

and get tasks done as and when desired with the 

right flair. In the twenty-first-century business 

environment where employees work remotely, and in 

cross-geographically connected teams, written 

communication is more important than it has ever 

been. 

 Verbal Communication: Verbal communication 

plays a major role in business since communication 

is the key to business, one can influence his or her 

team, clients or stakeholders. Verbal communication 

is one of the key factors in business where 

relationships are built, trust is developed and results 

are achieved. In business, verbal communication 

employs proposals for sale in an enterprise, 

agreements, and settlements of disputes, meaning 

clear, confident, persuasive. Effective use of spoken 

word reduces distortions, promotes coordination and 

fosters coherence in the decision-making processes. 

Also, verbal communication passionately transfers 

feelings, understanding, and enthusiasm; 

establishing the right organizational culture, 

increasing the morale of the workers, and improving 

customers’ satisfaction. Written and spoken 

communication in organizations allows business 

leaders to provide direction and inspire their 

subordinates to create; implement ideas, foster 

growth; and complete objectives, resulting in rising 

performance, efficiency, and sustainability on the 

market. 

 Non-Verbal Communication: Another type of 

communication that is not as open as verbal 

communication but is very important in business is 

Gestures or Nonverbal communication it comprises 

of the use of facial expressions, body posture, vocal 

intonation and eye contact. In the workplace, this 

nonverbal communication can build strong 

relationships, alter perceptions, and affect work 

output. A firm, energetic shake and smile, and 

maintaining eye contact for the same can make the 

client comfortable and believe in the integrity of the 

lawyer on the other hand a sign of a crossed, with 

eye contact averted can make the client feel the 

lawyer is not interested or is on the defence. 

Excellent non-verbal communication assists in the 

repetition and clarification of word-of-mouth 

information, nurturing of the client and colleague 

relationship, as well as nurturing of a healthy 

organizational culture. While observing body 

language, leaders can use it in their favour by 

encouraging their subordinates by maintaining 

positive and welcoming energy and language; or they 

can be sensitive to the subordinates’ feelings by 

reading their body language signals. The different 
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types of nonverbal communication can improve one’s 

business image, foster relationships with people, and 

most importantly increase career satisfaction. 

B. Emphasizing Cross-Cultural Competence: The 

reason that the current article is not considered 

persuasive is due to its lack of a specific focus, the 

use of evidence-based arguments and the 

impression it gives to the reader. 

 A focus on cross-cultural communication is 

particularly important in today’s context because of 

the globalization of business. It assists a worker 

within his or her vocation to be conversant with 

diverse cultural people when communicating, 

cooperating and bargaining. Cross-cultural 

competence involves: 

 1. Cultural awareness: The first social reality 

about cross-cultural negotiation is cultural self- 

awareness or an appreciation of one’s cultural 

prejudice. 

 2. Cultural knowledge: Interacting with people 

of different culture and understanding their overall 

etiquette. 

 3. Cultural sensitivity: Respecting diversity as 

well as diversities of the human character. 

 4. Cultural adaptability: It gives one the 

flexibility of having to change his or her way of 

conveying messages and interacting with other 

people. 

 5. Cultural Nuances: Knowing about the 

difference in business conduct, and the degree of 

politeness and negotiation styles. 

 By emphasizing cross-cultural competence, 

businesses one can: 

1. Enhance global collaboration and teamwork. 

2. Improve communication and avoid mis 

understandings. 

3. Increase market share and customer 

satisfaction. 

4. Foster an inclusive and diverse work 

environment. 

5. Gain a competitive edge in the global market. In 

a global business environment, cross-cultural 

communication is vital. Instruction should 

address: 

 
C. Global Business Practices 

Global business practices involve adapting to varying 

management styles, communication norms, and 

consumer preferences. Companies must also comply 

with local laws, regulations, and ethical standards 

while mitigating risks associated with currency 

fluctuations, political instability, and supply chain 

disruptions. Familiarizing learners with international 

business norms and practices. As global commerce 

continues to evolve, companies that adopt and adapt 

to global business practices will be well-positioned to 

thrive in an increasingly complex and interconnected 

world. 

 
D. Personalized Learning Approaches 

1. Assessing Learner Needs 

Throughout education, there is a cyclical process of 

assessing students' needs; It involves the active 

participation of teachers and students as well as a 

large number of variables. Compelling choices can't 

be made about an instructive module, course, or 

educational plan without profound thought of what 

realizing needs will be tended to, what academic 

strategies will be utilized, how learning will be 

surveyed, and how the nature of the program will be 

assessed. This should happen all through the 

preparation, getting the hang of, surveying, and 

assessing stages. Appraisals of necessities ought to 

be founded on information that incorporates 

approaching certifications, audit of execution in 

learning exercises, and criticism from students, 

peers, and other staff. Indeed, even with adequate 

regard for needs and the best ways to deal with 
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accomplish goals, a few students will battle. 

Remedial plans can be guided by the identification of 

underlying issues based on assessments from 

mentors and students' reflections on their 

performance. 

 These should integrate individual learning 

purposes, support in identifying best ways to deal 

with concerns, and more often, activity check-with 

complexities solved on the base of feedback. Since 

the first purpose of teacher feedback focuses on 

teachers receiving the knowledge and skills possibly 

needed in teaching and offering feedback, the 

process of faculty development is crucial. In this 

respect, the lack of adequate faculty development 

has been pointed at as a significant danger to the 

validity and reliability of the medical education 

process, especially regarding clinical competencies’ 

assessment. Teachers and professors lack training 

on how to assess or how to read the quality of the 

learner’s performance. Often, they are not trained to 

deliver feedback to the learners which is very crucial 

in achieving the learning goals. It can also be 

synchronized in order to ensure continuous 

monitoring of the extent to which the learning goals 

and objectives have been met and identification of 

learning problems at an early stage. The mentoring 

aspect allows students to share with someone else 

their plans, accomplishments as well as struggles. An 

analysis must therefore be made of every person to 

establish the deficiencies and desires of each 

learner. This can cover having an appraisal of the 

student’s current language skills, their job description 

and how the course learning targets can be 

personalized. 

2. Customizing Learning Materials 

From the assessment, learning materials can be 

developed or customized depending on the specific 

industry the learner works in and his or her position. 

The use of learning materials which have been 

specifically developed for purposes of the subject 

matter as well as the capabilities of the learners 

makes this approach an efficient one in education. In 

turn, presenting and explaining concepts and 

arguments in a manner which is best fits to a certain 

learning style, need, and circumstance, ensures 

better interest, comprehension, and recall. Such 

learning aids may encompass individualised writings, 

flexible electronic-based lessons, unique 

examinations and tests, and multimedia CBYL 

resources. This approach is sufficient in 

understanding that learners differ and the ways of 

catering for them so that they employ autonomy in 

their learning process by offering them scaffolding 

support, prompt feedback, and inclusive teaching and 

learning materials. If the problem of the inability to 

directly face the child is solved, then by adjusting the 

learning material, educators can have the potential to 

address the knowledge gaps, improve the learning 

outcomes and make the learning environment more 

open, effective and relevant in the preparation of 

learners for any ever dynamic world. 

3. Providing Feedback and Support 

That is why constructive feedback, given on a daily or 

weekly basis, can enhance the effectiveness of the 

employees’ work and guide them to focus on 

developing skills, correcting their weaknesses and 

working within the objectives that the business has 

set. If managers provide precept and encouragement 

if sources of training and inspiration are sought and 

made use of, then professional growth is 

encouraged, and new ideas and mutual cooperation 

are the norm. These are progressive feedback and 

support processes which are the checkpoints, 

assessments, training and communication of 

resources. Through positive and constructive 

feedback in the business setting, there is enhanced 

performance, employee morale, and retention thus 

impacting the employees’ performance and ultimately 
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consumers’ satisfaction, increased sales and 

therefore encouraging the business to achieve more 

than their competitors. Moreover, the organization 

should embrace a culture that supports employees in 

being entrepreneurial and innovative to embrace the 

risks and challenges, and seize opportunities for the 

company’s success. 

 
E. Leveraging Technology 

1. Online Learning Platforms 

Technological advancement has taken the lead in the 

provision of online learning platforms and Business 

English has not been left behind with provision of 

convenient, easy and cheap methods of acquiring the 

language. The ones that are very popular are 

Coursera, edX, and LinkedIn Learning and these are 

offering quality courses and certifications from well-

credentialed and well-known universities. Here one 

can realize that using the methods of interaction with 

the learner, the option of using the video lessons, 

tutorial, and examples, the participant gains the 

opportunities to acquire the necessary level of 

practical experience in business writing, presentation, 

and negotiations. All these web-based applications 

can meet the various needs and preferences in terms 

of the learning mode, time and objectives, enabling 

the professionals to update their Business English 

knowledge as well as become more desirable 

candidates for employers on the global level. In so 

doing, the online learning platforms level the playing 

field between skills in language and skills in one’s 

field of profession. 

2. Virtual Classrooms 
One of the features that changed the process of 

learning was the use of virtual classrooms that 

recreate the conditions of traditional classrooms as a 

virtual classroom environment. These additional tools 

include the use of the virtual whiteboard, the sharing 

of the screen and artificial intelligence features that 

improve learning processes by focusing and adapting 

to individual learners. Virtual lectures have removed 

physical barriers that limit the learning process and 

has given a convenient structure to the lectures 

making education more accessible and efficient 

thereby changing the face of education. 

 
F. Evaluating Progress 
1. Setting Clear Objectives 
Learner’s objectives are very important while 

studying Business English as it allows goal- oriented 

and specific skills to be set and accomplished. When 

objectives are set, learners can set specific goals on 

what they want to achieve, for instance, developing 

presentation skills, writing proficiency or arrows 

specific to a given field of study. It also enables 

learners to monitor their achievements, and level of 

motivation and change the course of learning in the 

process if necessary. 

2. Regular Assessments 
An important characteristic of Business English 

courses is that there should be a number of checks 

and tests to monitor the learners’ progress and 

needs. Thus, constant assessments allow for 

realizing further development needs, strengthening of 

newly acquired knowledge, and the approach’s 

adaptability to accomplish certain objectives. It is a 

general misunderstanding that only tests and quizzes 

are used for assessment, but in fact, it can be 

quizzes, tests, presentations, writing assignments 

and more which may occur in online learning or 

traditional classrooms. 

3. Success Metrics 
Identify the success criteria according to the learner’s 

objectives in his or her chosen field. For example, 

one can measure better communication during 

meetings and discussions, effective completion of 

business activities, increased self-esteem during 

international bargaining as standards of measuring 

organizational development. 
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Conclusion 

When dealing with teaching Business English as a 

foreign language, it is most important to consider the 

specifics of the business English learning and use, 

important skills to be acquired, and individual 

approaches to be applied. Thus, it is crucial for 

instructors to emphasise the use of industry-related 

terms, case-based and context-based learning, as 

well as intercultural business communication skills to 

effectively support business people. The use of 

technology as well as the constant assessment of 

learning also minimizes on the effectiveness of 

Business English classes. By employing these 

strategies, learners can master and improve their 

language skills as well as their correspondence in 

business hence taking a step towards their 

professional achievement in the world that is going 

global. 

 
References 

1. Dörnyei, Z. (1998). Motivation in second and 

foreign language learning. Language Teaching, 

31(3), 117-135. 

2. Nation, I. S. P. (2001). Learning vocabulary in 

another language. Cambridge University Press. 

3. Block, D., The Social Turn in Second Language 

Acquisition, University of Edinburgh, Press, 

2003. 

4. Goyal, Sanjay. Teaching English: Trends and 

Challenges. Jain Vishva Bharati University, 

2014. 

5. Goyal, Sanjay. Expanding Words, Shrinking 

Worlds: Globalization and English. Jain Vishva 

Bharati University, 2014 

6. https://www.indeed.com/career-advice/resumes-

cover-letters/teacher-transferable-skills- Resume 

7. Pennycook, A. The Cultural Politics of English as 

an International Language. Longman, 2014. 

8. Kaur, D., & Abdul Aziz, A. (2020). The Use of 

Language Game in Enhancing Students’ 

Speaking Skills. International Journal of 

Academic Research in Business and Social 

Sciences, 10(12). https://doi.org/10.6007/ijarbss 

/v10-i12/8369. 

9. Wright, Andrew, David Betteridge and Michael 

Buck by. 1989. games for Language Learning. 

Sidney: Cambridge University Press. 

 

  

https://www.indeed.com/career-advice/resumes-cover-letters/teacher-transferable-skills-%20%20%20%20%20%20%20%20resume
https://www.indeed.com/career-advice/resumes-cover-letters/teacher-transferable-skills-%20%20%20%20%20%20%20%20resume
https://doi.org/10.6007/ijarbss%20/v10-i12/8369
https://doi.org/10.6007/ijarbss%20/v10-i12/8369

